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Instructions
There are two application forms to download and complete for your Celebrate Ontario 2018 application. You are advised to complete both forms concurrently:
1) Grants Ontario Application Form: Log into the Grants Ontario web portal to download the Grants Ontario Application Form. This will provide you with an individual case number (e.g., 2017-xx-x-xxxxxxxxx).
2) Celebrate Ontario Project Application Form – Multi-Year: Complete the application by answering all questions and completing the Submission Checklist.
The Grants Ontario System will not permit you to submit your Celebrate Ontario 2018 application if you do not attach all three mandatory documents:
1) Grants Ontario Application Form.
2) Celebrate Ontario Project Application Form – Multi-Year.
3) Financial Statements (as per instructions).
The Celebrate Ontario program only accepts electronic submissions through the Grants Ontario web portal. Paper copies will not be accepted.
No other attachments will be reviewed as part of your Celebrate Ontario 2018 application.
Applications missing any of the three mandatory documents will not be considered for the Celebrate Ontario program.
Definitions
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Definitions
For the purposes of the Celebrate Ontario program, the following definitions apply:
Fiscal Year
The Government of Ontario’s fiscal year is April 1 to March 31, inclusive.
Tourism Event
An event, festival or series of public activities organized annually or biennially within a set period of time, with specific programming and developed with the intention of becoming a tourism driver over the long-term, that is marketed to tourists.
Tourist
An individual (including an Ontario resident) who travels 40 kilometres or more (one-way), or crosses the Ontario border to attend a Tourism Event. Contributors to a Tourism Event 
(e.g., performers, suppliers, vendors, etc.) are not considered tourists.
Enhancement Project
An Enhancement Project is an initiative that provides improvements to a Tourism Event’s programming and services or that enhances the tourist experience.
An Enhancement Project is designed to increase tourism attendance, tourist expenditures and overnight stays during a Tourism Event.
An Enhancement Project should improve the quality and long-term sustainability of a Tourism Event, and may be promoted and marketed to tourists as a stand-alone initiative.
Base Tourism Event
The portion of a Tourism Event (e.g., programming, budget, staffing, etc.) that does not include the Enhancement Project.
Existing Tourism Event
A Tourism Event that has occurred in Ontario at least once in the last three years.
New Tourism Event
A Tourism Event that:
•  will be holding its inaugural edition, or
•  is an Existing Tourism Event that has not occurred in Ontario before, or
•  is an Existing Tourism Event that has occurred in Ontario before, but hasn’t occurred in Ontario in the past three years.
Existing events that are applying to the Celebrate Ontario program for the first time are not considered to be New Tourism Events.
Base Tourism Event Cash Operating Expenses
A Tourism Event’s operating expenses, excluding in-kind contributions and Enhancement Project operating expenses.
Northern Events
Tourism Events located in the Northern Ontario districts of Algoma, Cochrane, Kenora, Manitoulin, Nipissing, Parry Sound, Rainy River, Sudbury, Thunder Bay or Timiskaming.
Rural Events
Tourism Events located in a community that meets either of the following criteria:
•  Has a population of less than 100,000 people. 
•  Has a population density of 100 people or less per square kilometre.
Ontario’s urban municipalities comprise Brampton, Mississauga, Markham, Ajax, Hamilton, Ottawa, Whitby, Oakville, St. Catharines, Richmond Hill, Guelph, Burlington, Thunder Bay, Cambridge, Vaughan, Barrie, Kitchener, Kingston, London, Oshawa, Toronto and Windsor.
All other Tourism Event locations should be identified as “Rural” in the Target Sector section of the Grants Ontario Application Form.
In-Kind Contributions
Materials or services that are donated to a Tourism Event or Enhancement Project by either a third party or by the applicant. In-kind contributions are considered part of a Tourism Event and Enhancement Project’s total costs, but are not eligible for program funding.
Audited Financial Statement
A review and report prepared by an independent third-party auditor attesting to the accuracy and compliance of an organization’s income statement and balance sheet using generally accepted accounting principles.
Board-Endorsed Financial Statement
An income statement and balance sheet that report on a year’s worth of financial activity (e.g., revenues, gains, expenses, losses, net income, assets, liabilities and other totals). The statement must be accompanied by a Board motion that verifies the accuracy of the document and is signed and dated by the Board Chair.
Treasurer-Certified Financial Statement
An income statement and balance sheet that report on a year’s worth of financial activity (e.g., revenues, gains, expenses, losses, net income, assets, liabilities and other totals). The statement must be accompanied by a note that verifies the accuracy of the document and is signed and dated by the Treasurer.
Tourism Package
The linking of individual products/services into a single saleable and marketable item, with a set price, and for a set period of time. Packages include items from multiple providers.
Marketing Funding
Marketing funding will be provided only for marketing activities targeting tourists making overnight stays who are:
•  In-province (Ontario) overnight audiences from at least 100 kilometres from the Tourism Event, and/or
•  Out-of-province overnight audiences beyond Ontario (i.e., other Canada, United States, other international).
Marketing funding will be provided for Media Buys only.
Event of a Commercial Nature
A public or private event for which the main intent is to sell or promote one or multiple 
product(s), service(s) or sponsorship(s). An Event of a Commercial Nature might showcase vendors or demonstrations from a particular industry, and might include additional programming elements related to the topic of the event.
Moveable Temporary Assets
Not a permanent or fixed structure, asset or installation (e.g., tables, chairs, tents, awnings, canopies, stages, sound and lighting, fencing, etc.).
Contacts
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Contacts
Celebrate Ontario Program
Applicants are strongly encouraged to consult with their Regional Advisor before submitting a Celebrate Ontario application.
Technical Support
Any technical questions related to the Grants Ontario System should be directed directly to Grants Ontario customer service:
•  By email at GrantsOntarioCS@Ontario.ca or 
•  By telephone at 416-325-6691 or Toll Free at 1-855-216-3090.
Section 1. Submission Checklist
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Section 1. Submission Checklist
Important
Check all the boxes that apply. Applications that do not meet the following eligibility requirements or that apply for marketing funding only will not be considered.
Mandatory Application Documents
Please attach all three mandatory documents when submitting your application via the Grants Ontario web portal.
•  For Tourism Events with cash operating expenses of less than $1 million, provide any one of your organization’s most recent:
•  Audited financial statement, or
•  Board-endorsed financial statement, or
•  Treasurer-certified financial statement.
•  For Tourism Events with cash operating expenses of $1 million or more, provide your organization’s most recent audited financial statement.
•  For Existing Tourism Events, your most recent audited, Board-endorsed or Treasurer-certified financial statement must indicate the expenses of your most recently held event. If not, you must submit an income statement detailing cash revenues and expenses of your most recently held event, endorsed by the most senior member of your organization.
Eligibility Requirements: Applicant Organization
Attach a copy of your incorporation documents to your organization’s profile in the Grants Ontario System if you have not already done so.
Eligibility Requirements: Tourism Event
Applicants are expected to comply with the Ontario Human Rights Code (the “Code”) and all other applicable laws. Failure to comply with the letter and spirit of the Code will render the applicant ineligible for a grant and, in the event a grant is made, liable to repay the grant in its entirety at the request of the Ministry.
Applicants should be aware that Government of Ontario institutions are bound by the Freedom of Information and Protection of Privacy Act, R.S.O. 1990, c.F.31, as amended from time to time, and that any information provided to them in connection with your Celebrate Ontario application may be subject to disclosure in accordance with that Act. Applicants are advised that the names and addresses of organizations receiving grants, the amount of the grant awards, and the purpose for which grants are awarded is information made available to the public.
Authorized Signing Officer Information
Section 2. Tourism Event Details
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Section 2. Tourism Event Details
Only Large Tourism Events may apply for Multi-Year funding.
Previous Year Tourism Event Cash Operating Expenses
Tourism Event Location
Tourism Event Duration
Has your organization received Celebrate Ontario funding in the past?
Target Sectors and Event Dates
Input your Tourism Event’s dates and target sector(s) in the Grants Ontario Application Form. For reference, the target sectors are Francophone, Francophone Component, Multicultural, Sport, Indigenous, Indigenous Component, LGBTQ, Music, Arts, Northern (see Definitions section) and Rural (see Definitions section).
Section 3. Application Questions
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Section 3. Application Questions
Note:
For all relevant questions, multi-year applicants must provide information for both the first and the second year of the enhancement projects.
Part 1 ─ Organizational Capacity
1. Describe your organization’s core business and field of activity. (Maximum of 1,000 characters).
•  Explain how tourism and tourism development (e.g., increased tourism visitation and visitor spending) fits into your organization’s business and mandate.
2. Describe the strategic and business plans for your organization, as well as for your Tourism Event. (Maximum of 2,000 characters)
•  Include a detailed description of your organization’s strategic objectives and long-term sustainability plan for the next three years.
•  Highlight how your Enhancement Project fits into the long-term vision and objectives of your organization’s strategic and business plans.
3. Describe your organization’s experience in managing Tourism Events, including the one for which you are applying. (Maximum of 2,000 characters)
•  Provide specific examples of past achievements.
•  Explain your organization’s capacity to undertake the proposed Enhancement Project.
4. Provide details on the individuals and staff (including key volunteers) who will manage and be involved in the delivery of your Tourism Event, and, in particular, the Enhancement Project. (Maximum of 2,000 characters)
•  Include a description of their relevant Tourism Event experience, skills and knowledge.
•  If there has been any significant turnover in your staff over the last two years, explain how your organization and the Tourism Event have been impacted.
Part 2 ─ Project Information and Sustainability
5. Provide a short, high-level description of your overall Base Tourism Event without the proposed Enhancement Project by filling in the [Square Brackets] in the same manner as the example provided below and for both fiscal years. Please ensure that the Base Tourism Event name, Tourism Event location municipality, and Tourism Event start and end dates are all included in the description. (Maximum of 1,000 characters)
•  Your description may be used in public communications.
Example: The Springfield Jazz Festival is an annual international outdoor music festival that will take place in Springfield, Ontario from June 3, 2018 to June 5, 2018. The Springfield Jazz Festival presents more than 15 world class performers on three stages and has established itself as one of the largest music festivals in the world dedicated to its music genre. It attracts over 2,000 tourists annually with a total attendance of 5,000. The festival targets adults aged 20 to 40 years of age from large Ontario urban centres within 200 kilometres and from U.S. border communities.
Year 1 (Fiscal year 2018-19):
Year 2 (Fiscal year 2019-20):
6. Provide a detailed description for each year of the two-year Enhancement Project for which you are seeking Celebrate Ontario funding support. (Maximum of 6,000 characters)
•  Include a description of the proposed enhancements in programming, activities and/or services.
•  Explain how the Enhancement Project will lead to the attraction of additional tourists and visitor spending.
•  Describe the short-term and long-term (three-year) tourism objectives of the Enhancement Project, including strategic growth for your organization.
•  Describe the sustainability plan for your Enhancement Project and how you expect to finance the Enhancement Project in future years.
7. Provide a short, high-level summary of each year of the Enhancement Project for which you are seeking support. (Maximum of 3,000 characters)
•  Your descriptions may be used in public communications.
Example: The Enhancement Project will have the following components:
•  Add an additional day to the festival including the following components ...
•  Build upon ...
•  Draw an estimated additional 3,000 tourists and overnight visitors by ...
•  Increase visitor spending by $800,000 by ...
The enhancement project will attract 12,000 total attendees, including 3,000 tourists from the following geographic origin:
•  Other Ontario  ► 1,500
•  Other Canada ► 1,000
•  United States  ► 400
•  International    ► 100
Year 1 (Fiscal year 2018-19):
The Enhancement Project will have the following components:
The Enhancement Project will attract
attendees, including
tourists from the following geographic origin:
Year 2 (Fiscal year 2019-20):
The Enhancement Project will have the following components:
The Enhancement Project will attract
attendees, including
tourists from the following geographic origin:
8. If you have received Celebrate Ontario Enhancement Project funding in the past, explain how each year of your proposed Enhancement Project differs from previous Celebrate Ontario funded Enhancement Projects. (Maximum of 3,000 characters)
•  Describe how you are sustaining previous Celebrate Ontario funded projects and how the new Enhancement Project proposal builds on this previous funding.
•  If you have not received Celebrate Ontario support in the past, indicate ‘not applicable’.
9. Provide specific details about each expense item for each year that you are requesting Celebrate Ontario Enhancement Project funding (as listed in Table 3 and Table 6 of this Celebrate Ontario Project Application Form). (Maximum of 6,000 characters)
•  Identify how each expense item listed supports your Enhancement Project.
•  If applicable, provide additional details on the Media Buys and marketing tactics for which you are seeking Celebrate Ontario funding.
Part 3 ─ Tourism Rationale
10. Explain the tourism rationale used to identify your Enhancement Project for each year. (Maximum of 4,500 characters)
•  Support your answer with relevant and recent research, sector and audience survey data, historic event analysis and comparative data, links to municipal, regional and/or provincial tourism strategies, and professional industry-based analysis (e.g., reports, independent or third-party assessments) that indicate the tourism demand for your Enhancement Project.
11. Provide a detailed description of the target markets for each year of your Enhancement Project. Include specific demographic and geographic details. (Maximum of 3,000 characters)
•  Describe why you are targeting these particular tourism markets and how you intend to reach them.
•  Provide details about the anticipated tourism growth from these markets over the next three years.
Part 4 ─ Performance Measurement, Impact and Marketing
Instructions: Performance Measures
Please complete Section I of the Grants Ontario Application Form by completing the Performance Measures tables.
•  The cells cannot be left blank. If a field is not applicable, enter “0”.
•  Fill in the “Goal” column with the projected amounts for each category as per instructions provided in the Grants Ontario Application Form.
•  For all Visitor Spending metrics, please project and include all expenses to be incurred by visitors regarding your Tourism Event (e.g., overnights, restaurants, packages, shopping, transportation, etc.).
•  For the “Enhancement Project Attendance” categories, enter the projected additional number of visitors and tourists due to the Project (e.g., if you expect 100 U.S. tourists for your Base Tourism Event and an additional 20 due to the Enhancement Project, enter “20” and not “120” under “2018/19 Enhancement Project Attendance – US”).
•  For help calculating visitor spending for your Enhancement Project, applicants are encouraged to use the Ministry of Tourism, Culture and Sport’s Tourism Regional Economic Impact Model (TREIM).
•  If applicable, provide Client Provided Performance Metrics your organization will use to measure the success of your Enhancement Project for each year. The additional measures must be measurable, verifiable and must indicate a clear goal.
Multi-Year applicants must provide this information for both the first and second year of their Enhancement Projects.
12. Describe your plan to evaluate the overall success of your Tourism Event and, in particular, the success of your Enhancement Project in each year. (Maximum of 3,000 characters)
•  If relevant, provide additional details about your strategy to evaluate the success of any marketing initiatives.
13. With regard to the answers you provided in Section I of the Grants Ontario Application Form, please answer the following questions (Maximum of 3,000 characters):
•  How did you calculate your previous year’s Performance Metrics?
•  How did you project your two-year estimates? And how will you measure the actual results?
•  Indicate the tools, methodologies and sources used.
14. What are the potential challenges, obstacles or threats to the success of each year of your Enhancement Project? 
(Maximum of 3,000 characters)
•  Describe your risk management and mitigation plans to address each of the identified challenges, obstacles and threats.
•  Address any key financial, logistical, operational, legal, environmental, health and safety and/or human resources risks that could affect your Enhancement Project.
15. Describe the marketing and Media Buy tactics you will use to promote your Tourism Event, as well as your Enhancement Project in each of the years that you are seeking funding.
•  If applicable, provide details on the eligible expense items for which you are seeking Celebrate Ontario funding as detailed in Table 3 and Table 6 of this Celebrate Ontario Project Application Form. Eligible expense items include only Media Buys targeting overnight tourists who are in-province and at least 100 kilometres from the Tourism Event or out-of-province (i.e., Other Canada, United States, International).
•  Adding lines as needed, complete the table below (Maximum 10 lines and 1,000 characters per cell).
Marketing and Media Buy Tactics(e.g., print, digital, social media, transit, television, radio)
Target Audiences(e.g., age, education, income, occupation)
Geographic Focus(e.g., market location)
Details(e.g., objectives, anticipated placement dates, frequency)
Part 5 ─ Compliance with the Accessibility for Ontarians with Disabilities Act, 2005 (AODA)
16. Indicate how your Tourism Event has made and will make reasonable efforts to comply with the Accessibility for Ontarians with Disabilities Act, 2005 (AODA) with respect to Information and Communications. The Government of Ontario has published a Guide to Accessible Festivals & Outdoor Events for organizers of festivals and outdoor events to improve accessibility and to better understand their obligations under the AODA. (Maximum of 1,000 characters)
17. Indicate how your Tourism Event has made and will make reasonable efforts to comply with the Accessibility for Ontarians with Disabilities Act, 2005 (AODA) with respect to Venue, Design of Public Spaces and Transportation. The Government of Ontario has published a Guide to Accessible Festivals & Outdoor Events for organizers of festivals and outdoor events to improve accessibility and to better understand their obligations under the AODA. (Maximum of 1,000 characters)
Part 6 ─ Tourism Packages and Partnerships
Instructions: Partnerships
Please go to Section J in the Grants Ontario Application Form and complete the Partnership/Stakeholders table.
•  Describe the partner organizations involved in your Enhancement Project, and, in particular, any hospitality and tourism partners.
•  Provide details about their tourism contribution and their role in achieving the outcomes of the Enhancement Project.
•  Indicate any relationship with your Destination Marketing Organization (DMO) and Regional Tourism Organization (RTO).
18. Describe the tourism packages and offerings created specifically for your Tourism Event to encourage increased visitor spending, attendance, overnight visits and extended length of stay in each of the years that you are seeking funding. (Maximum of 3,000 characters)
•  Explain what the package will consist of and if it is confirmed or pending.
•  How will these offerings contribute to the success of your Base Tourism Event and of the Enhancement Project?
Section 4. Budget Tables (Base Tourism Event and Enhancement Project)
0,0,0
normal
runScript
xfa.form.form1.variables.oUtility.goBookMark(xfa.form.form1.page1.body.section4.sectionHeader.somExpression)
Section 4. Budget Tables (Base Tourism Event and Enhancement Project)
Instructions
All Celebrate Ontario program applicants must complete all Budget Tables.
Important:
Some cells contain formulas that will automatically calculate amounts and cannot be filled in.
The amounts reported in the Cash and In-kind budgets of all Tables must support the design and delivery of the upcoming Base Tourism Event and of the Enhancement Project, and not the operational costs of the applicant organization.
Do not include in-kind contributions in Tables 1, 3, 4 and 6.
The budgets must detail cash and in-kind revenues by source, and cash expenses by category. The budgets should also indicate levels of funding from private and public sector partners. Please note if cash or in-kind contributions are confirmed or pending.
In all relevant tables:
•  Column A must comprise amounts for the upcoming Base Tourism Event without the Enhancement Project.
•  Column B must comprise amounts for the Enhancement Project alone.
•  Columns A + B add up to the total budget of your Tourism Event.
Base Tourism Events and Enhancement Projects with diverse, own-source, private and public sector revenue sources will score higher in their evaluations than those without those additional sources of funding.
Refer to the eligibility criteria and maximum funding threshold information provided in the Celebrate Ontario Application Guide.
Important:
Each and every expense for which Celebrate Ontario funding is requested must be clearly identified and explained. Items may be deemed ineligible if the funding request is unclear, does not meet with the eligibility criteria or does not clearly relate to the Enhancement Project’s anticipated tourism results and objectives.
Table 1 ─ 2018-19 Cash Revenues (For Upcoming Base Tourism Event and Enhancement Project) 
The Celebrate Ontario Funding Request’s line amount will automatically be inserted based on your total Funding Request (Enhancement Project and Marketing) as reported in Table 3 of this Celebrate Ontario Project Application Form (Column C, Total).
Complete both Column A and Column B of Table 1.
Fiscal Year 2018-19 Cash Revenue
Revenue Sources
A. Base Tourism Event (without the Enhancement Project)
Cash Revenue ($)
A. Status
B. Enhancement Project
Cash Revenue($)
B. Status
Total Cash
Revenue Amount(A) + (B)($)
Total
Table 2 ─ 2018-19 In-Kind Contributions (For Upcoming Base Tourism Event and Enhancement Project) 
Indicate all confirmed and pending in-kind contributions for your upcoming Base Tourism Event and Enhancement Project.
Complete both Column A and Column B of Table 2.
Item Descriptions
A. Base Tourism Event In-Kind Contributions 
($)
A. Status
B. Enhancement Project
In-Kind Contributions($)
B. Status
Total
(A) + (B)
($)
Total
Table 3 ─ 2018-19 Cash Operating Expenses (For Upcoming Base Tourism Event and Enhancement Project)
•  Complete Columns A, B and C for Part 1 and Part 2.
For each item for which Celebrate Ontario funding is requested:
•  Ensure that the expense is eligible as per the Celebrate Ontario Application Guide.
•  Provide specific details and descriptions of each item (e.g., “Production Costs” should be broken out into specific items).
Part 2: Marketing
•  In Column A, identify all marketing expense costs, excluding expense costs detailed in Column B.
•  In Column B, identify only Media Buy costs for out-of-province and in-province (Ontario) overnight audiences at least 100 kilometres from the Tourism Event.
•  In Column C, indicate your Celebrate Ontario Media Buy funding request.
Your marketing request cannot exceed 15% of your sub-total pre-marketing Celebrate Ontario funding request (the sub-total reported in Table 3, Part 1, Column C). The total of your Enhancement Project funding request and Media Buy funding request must not exceed $275,000.
Important:
Any expense item for which the eligibility, tourism rationale or relevance to the Enhancement Project is not clearly outlined will be deemed ineligible for funding. Applicants will not be contacted to clarify expenses.
Reminder: Celebrate Ontario Funding Formula and Funding Maximums
Existing Tourism Events
Eligible for Enhancement Project support of the lesser amount of the following (to a maximum threshold depending on their funding category):
•  50% of Enhancement Project cash operating expenses (Total of Table 3, Part 1, Column B), or
•  25% of Base Tourism Event cash operating expenses (Table 3, Part 1, Column A)
Existing Tourism Events Celebrate Ontario Funding Category
Eligible for Maximum Funding of
Large Multi-Year
$275,000 for each year
Funding of Eligible Marketing Expenses for Media Buys
The above funding thresholds for Existing Tourism Events are inclusive of marketing expenses.
Marketing funding will be provided only for eligible Media Buy activities targeting tourists making overnight stays who are:
•  In-province (Ontario) overnight audiences from at least 100 kilometres from the Tourism Event, and/or
•  Out-of-province overnight audiences beyond Ontario (i.e., other Canada, United States, other international).
Important:
Your Celebrate Ontario marketing funding request may not exceed 15 % of your sub-total pre-marketing Celebrate Ontario funding request (the sub-total reported in Table 3, Part 1, Column C).
Part 1 - Enhancement Project 
Expense Item Description 
(do not include Marketing Expenses)
A. Base Tourism Event (without the Enhancement Project)
Cash Expense($)
B. Enhancement Project
Cash Expense($)
Total Cash
Expense Amount(A) + (B)($)
C. Celebrate Ontario Enhancement Project Funding Request
($)
Sub Total
Part 2 - Marketing Expenses
A. Ineligible Marketing Expenses (all marketing expenses, excluding items in Column B)
($)
B. Media buy expenses for out-of-province markets or in-province markets at least 100 km away from the Tourism Event($)
Total Marketing Expenses(A) + (B)($)
C. Celebrate Ontario Media Buy Request
($)
Print Media
Transit/out-of-home
Digital
Radio
Television
Other
Sub Total
Total
Table 4 ─ 2019-20 Cash Revenue Budget (for Upcoming Base Tourism Event and Enhancement Project)
In the Celebrate Ontario Funding Request line, the amount will automatically be inserted based on your total Funding Request (Enhancement Project and Marketing) as reported in Table 6 of this Celebrate Ontario Project Application Form (Column C, Total).
Complete both Column A and Column B of Table 4.
Fiscal Year 2018-19 Cash Revenue
Revenue Sources
A. Base Tourism Event (without the Enhancement Project)
Cash Revenue ($)
A. Status
B. Enhancement Project
Cash Revenue($)
B. Status
Total Cash
Revenue Amount(A) + (B)($)
Total
Table 5 ─ 2019-20 In-Kind Contributions (for Upcoming Tourism Event and Enhancement Project) 
Indicate all confirmed and pending in-kind contributions for your upcoming Base Tourism Event and Enhancement Project. Complete both Column A and Column B of Table 5.
Item Descriptions
A. Tourism Event In-Kind Contributions 
($)
A. Status
B. Enhancement Project
In-Kind Contributions($)
B. Status
Total
(A) + (B)
($)
Total
Table 6 ─ 2019-20 Cash Operating Expenses (for Upcoming Base Tourism Event and Enhancement Project)
•  Complete Columns A, B and C for Part 1 and Part 2.
For each item for which Celebrate Ontario funding is requested:
•  Ensure that the expense is eligible as per the Celebrate Ontario Application Guide.
•  Provide specific details and descriptions of each item (e.g., “Production Costs” should be broken out into specific items).
Part 2: Marketing
•  In Column A, identify all marketing expense costs, excluding expense costs detailed in Column B.
•  In Column B, identify only Media Buy costs for out-of-province and in-province (Ontario) overnight audiences at least 100 kilometres from the Tourism Event.
•  In Column C, indicate your Celebrate Ontario Media Buy funding request.
Your marketing request cannot exceed 15% of your sub-total pre-marketing Celebrate Ontario funding request (the sub-total reported in Table 6, Part 1, Column C). The total of your Enhancement Project funding request and Media Buy funding request must not exceed $275,000.
Important:
Any expense item for which the eligibility, tourism rationale or relevance to the Enhancement Project is not clearly outlined will be deemed ineligible for funding. Applicants will not be contacted to clarify expenses.
Fiscal Year 2018-19 Cash Revenue
Part 1 - Enhancement Project 
Expense Item Description 
(do not include Marketing Expenses)
A. Base Tourism Event (without the Enhancement Project)
Cash Expense($)
B. Enhancement Project
Cash Expense($)
Total Cash
Expense Amount(A) + (B)($)
C. Celebrate Ontario Enhancement Project Funding Request
($)
Sub Total
Part 2 - Marketing Expenses
A. Ineligible Marketing Expenses (all marketing expenses, excluding items in Column B)
($)
B. Media buy expenses for out-of-province markets or in-province markets at least 100 km away from the Tourism Event($)
Total Marketing Expenses(A) + (B)($)
C. Celebrate Ontario Media Buy Request
($)
Print Media
Transit/out-of-home
Digital
Radio
Television
Other
Sub Total
Total
8.0.1291.1.339988.308172
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